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Abstrak: Perkembangan era digital telah memperkuat peran media
massa sebagai instrumen utama dalam membentuk opini publik.
Penelitian ini bertujuan untuk menganalisis peran, pengaruh,
tantangan, serta etika pemanfaatan media massa dalam konteks
dakwah Islam. Metode yang digunakan adalah pendekatan kualitatif
deskriptif dengan kajian literatur terhadap berbagai sumber ilmiah
yang relevan. Hasil kajian menunjukkan bahwa media massa
memiliki kemampuan dalam menyajikan informasi, mengagendakan
isu, serta membentuk kerangka berpikir masyarakat, sehingga
menjadi sarana strategis dalam menyebarkan pesan-pesan Islam.
Selain itu, media massa juga berkontribusi dalam memperluas
jangkauan dakwah, meningkatkan kredibilitas dai, serta mendorong
dialog antarumat beragama. Namun, pemanfaatannya tidak terlepas
dari berbagai tantangan, seperti penyebaran hoaks, provokasi, dan
misinformasi yang berpotensi merusak citra Islam dan memicu
konflik sosial. Oleh karena itu, diperlukan penerapan etika dakwah
yang memperhatikan prinsip jurnalistik dan penghormatan terhadap
keberagaman. Penelitian ini menegaskan bahwa efektivitas dakwah
melalui media massa bergantung pada kualitas konten, strategi
komunikasi yang tepat, serta kolaborasi dengan berbagai platform
media. Dengan pendekatan yang bijak dan bertanggung jawab,
media massa dapat menjadi sarana dakwah yang konstruktif, damai,
dan inspiratif bagi masyarakat.

Abstract: The advancement of the digital era has strengthened the
role of mass media as a primary instrument in shaping public
opinion. This study aims to analyze the role, influence, challenges,
and ethical considerations in the utilization of mass media within the
context of Islamic da’'wah. The method employed is a descriptive
qualitative approach through a literature review of various relevant
scientific sources. The findings indicate that mass media possesses
the capacity to disseminate information, set public agendas, and
shape societal frameworks of thought, thereby becoming a strategic
medium for conveying Islamic messages. Furthermore, mass media
contributes to expanding the reach of da’wah, enhancing the
credibility of preachers (da’i), and fostering interfaith dialogue.
However, its utilization is not without challenges, including the
spread of hoaxes, provocation, and misinformation, which may
potentially damage the image of Islam and trigger social conflict.
Therefore, the application of ethical da’wah principles that
emphasize journalistic standards and respect for diversity is
essential. This study asserts that the effectiveness of da 'wah through
mass media depends on the quality of content, appropriate
communication strategies, and collaboration across various media
platforms. With a wise and responsible approach, mass media can
serve as a constructive, peaceful, and inspiring medium for da 'wah
in society
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I. Introduction

In the era of globalization and rapidly advancing digitalization, mass media has become one of the central
pillars in shaping public opinion. Its role extends beyond merely disseminating information; it also functions
as a powerful instrument in influencing public perceptions, attitudes, and beliefs. In the context of Islamic
da’wah, mass media plays a crucial role in conveying religious teachings, moral values, and Islamic ethics to
a wider audience. This expanded function highlights the strategic importance of media not only as a channel
of communication but also as a key actor in constructing social and religious narratives in contemporary
society.(Flew & Waisbord, 2021)

With the continuous development of communication technologies, Islamic da’wah is no longer confined to
traditional settings such as mosque pulpits or religious study gatherings. Instead, it has expanded into various
mass media platforms, including television, radio, newspapers, and the internet. These platforms provide easier
access for the public to obtain information about Islam anytime and anywhere. Consequently, this development
creates significant opportunities for da’i (Islamic preachers) to reach broader and more diverse audiences,
thereby enhancing the effectiveness and scope of da’wah activities in the digital era.(Campbell & Tsuria, 2021)

Television, as one of the most popular forms of mass media, possesses both visual and auditory
advantages that effectively capture audience attention. Religious programs broadcast on television
are often packaged in engaging formats, enabling them not only to educate but also to entertain
viewers. Similarly, radio continues to maintain a loyal audience base, particularly among older
populations or in regions with limited internet access. In this regard, radio-based da’wah programs
play a significant role in delivering Islamic messages in a more personal and interactive manner,
thereby strengthening the emotional connection between the preacher and the audience.(Hidayat &
Prasetyo, 2021)

Meanwhile, the internet and social media have significantly transformed the landscape of da’wah
communication. Platforms such as YouTube, Facebook, Instagram, and Twitter enable da’i (Islamic
preachers) to disseminate religious content rapidly and efficiently. Various forms of content,
including sermon videos, Islamic articles, and religious discussions, can be accessed by millions of
users with just a few clicks. Furthermore, direct interaction between preachers and audiences through
comment sections or private messages enhances engagement and encourages active public
participation. This interactive dimension reflects a shift toward participatory communication models
in digital religious practices. (Nisa, 2022)

However, despite the significant potential of mass media in disseminating Islamic da’wah, numerous
challenges persist. One of the primary challenges lies in the diversity of interpretations and
understandings of Islamic teachings, which may lead to differences of opinion and even conflict
within the Muslim community. Additionally, the spread of inaccurate or misleading information
through mass media can negatively influence public understanding and attitudes toward Islam,
thereby increasing the risk of misinformation and religious misrepresentation in digital spaces
(Syahputra, 2021).

The selection and presentation of appropriate and accurate da’wah content are therefore critical
aspects of effective communication. Preachers are required to convey Islamic messages using
approaches that align with the social and cultural contexts of their audiences. In this context, mass
media functions as both a curator and a gatekeeper of information, ensuring that the messages
delivered are based on authentic and accountable Islamic teachings. This highlights the importance
of integrating media literacy and religious authority in contemporary da’wah practices.(Lim, 2021)

Furthermore, mass media bears the responsibility of adhering to journalistic ethics in broadcasting
da’wah-related content. The presentation of religious programs or news must be conducted in an
objective, neutral, and non-provocative manner in order to maintain media credibility and prevent
the misuse of platforms in ways that contradict Islamic values. Ethical media practices are essential
to fostering trust and ensuring that religious communication contributes positively to social
harmony.(Flew & Waisbord, 2021)
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Research on the influence of mass media in shaping public opinion within the context of Islamic
da’wah remains highly relevant. Understanding how media constructs public perceptions and
behaviors toward Islamic teachings can assist preachers, academics, and media practitioners in
designing more effective and efficient communication strategies. Therefore, this study is expected
to contribute significantly to the development of literature on Islamic da’wah and mass
communication. Moreover, its findings have the potential to serve as practical guidelines for both
preachers and media institutions in delivering da’wah messages that are accurate, impactful, and
relevant to contemporary society.(Nisa, 2022)

II. Method

This study employs a qualitative approach to obtain an in-depth understanding of the influence
of mass media on the formation of public opinion within the context of Islamic da’wah. A
qualitative design is selected as it enables researchers to explore phenomena contextually and to
examine the perceptions, experiences, and interpretations of various stakeholders. This approach is
particularly relevant in media and religious studies, where meaning-making processes and social
interactions play a central role in shaping communication outcomes.(Creswell & Poth, 2021)

The primary data were collected through in-depth interviews with relevant informants, including
Islamic preachers (da’i), mass media practitioners, academics, and members of the public who
actively consume da’wah content through mass media. These interviews aim to gather insights into
how participants perceive the role of mass media in disseminating Islamic messages and how such
exposure influences their understanding and attitudes toward Islamic teachings. In-depth interviews
allow for a flexible and exploratory process, enabling participants to articulate their perspectives in
detail while providing rich qualitative data.(Braun & Clarke, 2021)

In addition to interviews, this study conducts content analysis of da’wah programs broadcast
through television, radio, and social media platforms. Content analysis is utilized to identify key
themes, presentation techniques, and communication styles employed in delivering da’wah
messages. Through this analysis, the researcher can examine dominant patterns of religious
communication and assess their effectiveness in shaping public opinion. This method is widely used
in media studies to systematically evaluate symbolic content and interpret its social
implications.(Krippendorft, 2021)

To further strengthen the findings derived from interviews and content analysis, this study also
applies participatory observation. The researcher directly observes da’wah activities broadcast
through mass media, as well as audience interactions with such content. This approach enables a
more contextual and real-time understanding of the dynamics of da’wah dissemination and
audience responses. Participatory observation is particularly valuable in capturing behavioural
patterns and engagement practices that may not be fully revealed through interviews alone.(Flick,
2022)

Data collection is conducted in accordance with established research ethics, including obtaining
informed consent from participants, ensuring the confidentiality of respondents’ identities, and
guaranteeing voluntary participation. Ethical considerations are essential in qualitative research to
maintain trust, protect participants, and ensure the integrity of the research process.(Tracy, 2020)

The collected data are analysed using thematic analysis techniques to identify patterns and
relationships among emerging themes. This method allows for systematic coding, categorization,
and interpretation of qualitative data to generate meaningful insights. Furthermore, this study
employs data triangulation to enhance the validity and reliability of the findings by comparing data
obtained from multiple sources and methods. Triangulation strengthens the credibility of qualitative
research by reducing bias and ensuring consistency across different data sets.(Braun & Clarke,
2021)

Through this methodological framework, the study aims to provide a comprehensive
understanding of the role of mass media in disseminating Islamic messages and its influence on
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public perceptions and attitudes. The findings are expected to offer both theoretical and practical
contributions to the development of more effective and efficient da’wah strategies through mass
media in the contemporary digital era.(Campbell & Tsuria, 2021)

III. Result and Discussion

A. Result

In the contemporary digital era, mass media plays a strategic role in shaping public opinion,
including within the context of Islamic da’wah. This study reveals that both traditional and digital
mass media possess significant capacity to disseminate da’wah messages and influence public
understanding and attitudes toward Islamic teachings. Traditional mass media, such as television
and radio, continue to serve as primary channels for broadcasting da’wah content. Religious
programs on television, commonly presented in the form of sermons, talk shows, or religious
dramas, are capable of attracting a wide audience. For instance, sermons aired during prime-time
hours have the potential to reach millions of viewers, thereby amplifying the spread of Islamic
messages.(Hidayat & Prasetyo, 2021)

The presentation of da’wah content on television often utilizes engaging visuals and accessible
language, which enhances both public understanding and interest in Islamic teachings. Meanwhile,
radio, although categorized as a traditional medium, remains relevant, particularly in regions with
limited internet access. Da’wah programs on radio tend to be more interactive through live
broadcasts, allowing listeners to participate via phone calls or text messages. This interaction not
only enriches the content of da’wah but also strengthens the relationship between preachers and
their audiences, fostering a sense of community and engagement. (Setiawan, 2021)

On the other hand, social media and digital platforms such as YouTube, Facebook, Instagram,
and Twitter have revolutionized the delivery and reception of Islamic da’wah. These platforms
enable the rapid and widespread dissemination of religious messages. Sermon videos, inspirational
quotes, and Islamic articles can be accessed by millions of users within seconds. Furthermore, social
media offers a high level of interactivity, allowing users to comment, share, and engage in
discussions directly with preachers and other users. This dynamic interaction creates an inclusive
and participatory communication space, reflecting the transformation of religious engagement in
the digital age.(Campbell & Tsuria, 2021)

However, this study also identifies several challenges in broadcasting da’wah through mass
media. One of the primary challenges is the presence of content that does not always align with
authentic Islamic teachings or that may lead to misinterpretation. Differences in interpretations of
Islamic teachings presented across various media platforms can create confusion among audiences,
particularly for those who are newly engaging with Islamic knowledge. The spread of unverified or
misleading religious information further exacerbates this issue, posing risks to the integrity of
da’wah communication. (Wardle & Derakhshan, 2020)

In addition, broadcasting ethics emerges as a critical issue that must be addressed. Mass media
bears the responsibility of ensuring that da’wah content is not only accurate but also presented in a
manner that respects the values of pluralism and tolerance. Religious programs that are provocative
or overly exclusive in tone may trigger conflict and negatively affect the public image of Islam.
Therefore, adherence to ethical standards in media production is essential to maintain credibility
and promote harmonious social relations. (Flew & Waisbord, 2021)

The findings of this study further indicate that the effectiveness of mass media in shaping public
opinion is highly dependent on the credibility of the preacher and the quality of the content
delivered. Preachers with strong reputations and effective communication skills are more successful
in attracting attention and influencing audiences. Moreover, da’wah content that is creative, relevant
to contemporary issues, and presented through a humanistic approach is more readily accepted and
appreciated by the public. This underscores the importance of integrating communication strategies
with religious messaging to achieve impactful da’wah outcomes in modern society.(Campbell &
Tsuria, 2021)
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B. Discussion

In this context, da’wah communication strategies must continuously evolve in response to the
dynamic nature of media and audiences. Preachers are required to optimally utilize various media
platforms by integrating both traditional and digital broadcasting methods to reach broader and
more diverse audiences. Furthermore, training and education for preachers in effective
communication techniques and media ethics are essential to enhance the quality of da’wah delivery.
In conclusion, mass media exerts a significant influence in shaping public opinion regarding Islamic
da’wah. Despite existing challenges, with appropriate strategies and a strong commitment to ethical
broadcasting, mass media can serve as a powerful tool for disseminating Islamic messages that are
peaceful, inclusive, and educational. The findings of this study provide valuable insights for
developing more effective da’wah strategies in the digital era. (Campbell & Tsuria, 2021)

1) The Role of Traditional Mass Media in Islamic Da’'wah

Traditional mass media, such as television and radio, continue to play an essential role in
broadcasting Islamic da’wah. Religious programs on television, including sermons, talk shows, and
religious dramas, possess strong visual and auditory appeal, enabling them to capture the attention
of wide audiences. With extensive reach, television can access communities across various regions,
including those with limited internet connectivity. Similarly, radio remains effective, particularly
in areas with restricted digital access. Radio-based da’wah programs are often interactive, allowing
listeners to participate and engage directly with broadcasters or preachers. This interaction fosters
a more personal and intimate relationship between the preacher and the audience, thereby
strengthening the delivery of da’wah messages.(Hidayat & Prasetyo, 2021)

2) The Influence of Social Media and Digital Platforms

Social media and digital platforms such as YouTube, Facebook, Instagram, and Twitter have
significantly transformed the landscape of Islamic da’wah. These platforms enable the rapid and
widespread dissemination of religious messages, reaching global audiences within seconds. Various
forms of content, including sermon videos, articles, and inspirational quotes, can be easily accessed
and shared, creating a dynamic and interactive da’wah network. Moreover, direct interaction
through comments and private messages enhances audience engagement and participation in
religious discussions. Social media also facilitates more creative and visually engaging forms of
da’wah through the use of infographics, animations, and multimedia content, which appeal to
diverse demographic groups.(Campbell & Tsuria, 2021)

3) Da’wah Content in Mass Media

Despite its vast potential, mass media also presents significant challenges for da’wah. One of
the primary issues is the diversity of interpretations of Islamic teachings presented across media
platforms. Inaccurate or provocative da’wah content can lead to confusion and conflict within
society. The spread of misinformation or misleading religious narratives may distort public
understanding and damage the image of Islam, particularly among individuals who are new to
learning about the religion. Additionally, there is a risk that poorly regulated da’wah content may
be exploited for political or ideological purposes, potentially contributing to radicalization or
extremism.(Wardle & Derakhshan, 2020)

4) Broadcasting Ethics in Da 'wah

Broadcasting ethics constitute a crucial aspect of Islamic da’wah dissemination. Mass media
institutions bear the responsibility of ensuring that the content presented is accurate and delivered
in a manner that respects pluralism and tolerance. Provocative or exclusive religious programs may
incite tension and disrupt social harmony. Therefore, it is essential for media organizations to
implement strict ethical standards in broadcasting religious content. This includes ensuring that
preachers possess adequate credibility and competence, as well as avoiding content that may offend
or discredit other religious groups.(Flew & Waisbord, 2021)
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5) Preacher Credibility and Content Quality

The effectiveness of da’wah through mass media is highly dependent on the credibility of the
preacher and the quality of the content delivered. Preachers with strong reputations and advanced
communication skills are more likely to attract attention and influence audiences. Furthermore,
da’wah content that is creative, relevant, and humanistic tends to be more easily accepted by the
public, enhancing understanding and appreciation of Islamic teachings. Preachers who can connect
Islamic principles with contemporary issues and everyday life are better positioned to make their
messages meaningful and impactful. (Campbell & Tsuria, 2021)

6) Effective Da’wah Communication Strategies

Social media offers a high level of interactivity, enabling audiences to actively participate in
religious discussions. Features such as comments, sharing, and direct messaging create inclusive
spaces for dialogue, thereby increasing engagement and participation. This interaction enriches
da’wah content and fosters stronger community bonds. Preachers can also utilize audience feedback
to refine and adapt their messages, making them more relevant and responsive to societal needs and
concerns.(Lim, 2021)

7) The Influence of Visual and Audiovisual Elements in Da 'wah

The visual and audiovisual appeal of da’wah content on television and digital platforms plays a
crucial role in capturing attention and conveying messages effectively. Engaging visuals and
dynamic presentations enhance audience comprehension and retention of religious messages. The
use of multimedia elements such as videos, animations, and infographics helps simplify complex
concepts, making Islamic teachings more accessible and easier to internalize.(Flew & Waisbord,
2021)

8) Integration of Traditional and Digital Media

Integrating traditional and digital media within da’wah strategies can significantly enhance both
reach and effectiveness. Television and radio can be utilized to reach older audiences or those in
remote areas, while digital platforms are more effective in engaging younger, tech-savvy
populations. This combination allows Islamic da’wah to address various segments of society
through the most appropriate channels, thereby increasing inclusivity and overall impact. (Nugroho,
2020)

9) Contribution of the Study to the Development of Da 'wah

This study provides valuable insights into how mass media influences the formation of public
opinion in the context of Islamic da’wah. The findings can serve as a guideline for preachers,
academics, and media practitioners in designing more effective, accurate, and impactful da’wah
strategies. By understanding media dynamics and audience behavior, Islamic da’wah can be
delivered in ways that are more relevant and responsive to societal needs. Furthermore, this study
highlights the importance of collaboration among preachers, media institutions, and academics to
ensure that da’wah messages are communicated appropriately and grounded in strong ethical
principles, thereby contributing to the development of a more tolerant, peaceful, and harmonious
society. (Nisa, 2022).

IV. Conclusion

This study confirms that mass media plays a significant role in the dissemination of Islamic
da’wah and the formation of public opinion. Traditional media, such as television and radio,
continue to hold an important position despite the rapid growth of the digital era. Da’wah programs
broadcast through television and radio, with their visual and auditory advantages, are capable of
attracting wide audiences. Television reaches communities across various regions, including areas
with limited internet access, while radio offers interactivity through live broadcasts, enabling
listeners to participate and engage in direct dialogue. This interaction fosters a more personal
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relationship between preachers and audiences, thereby strengthening the effectiveness of da’wah
communication.(Hidayat & Prasetyo, 2021)

Technological advancements and the rise of social media platforms such as YouTube, Facebook,
Instagram, and Twitter have revolutionized the delivery of Islamic da’wah. Digital platforms
facilitate the rapid and widespread dissemination of religious messages, reaching global audiences
within seconds. Sermon videos, articles, and inspirational quotes can be easily accessed and shared,
creating an interactive network of da’wah. Direct engagement through comments and private
messages enhances public participation in religious discussions, while the use of multimedia
elements such as infographics and animated videos makes da’wah more creative and appealing to
diverse demographic groups. However, challenges in broadcasting da’wah through mass media
remain evident. The diversity of interpretations of Islamic teachings, along with the presence of
inaccurate or provocative content, may lead to confusion and conflict within society, particularly
among individuals who are new to learning about Islam.(Syahputra, 2021)

Therefore, the implementation of broadcasting ethics becomes a crucial aspect of da’wah
dissemination. Mass media institutions bear the responsibility of ensuring that da’wah content is
accurate and presented in a manner that respects pluralism and tolerance. Provocative or exclusive
religious programs may trigger social tensions, highlighting the need for strict ethical standards to
minimize negative impacts. The credibility of preachers and the quality of content are key
determinants of da’wah effectiveness. Preachers with strong reputations and effective
communication skills are more likely to influence audiences successfully. Furthermore, creative,
relevant, and humanistic da’wah content is more easily accepted by the public, enhancing
understanding and appreciation of Islamic teachings. Preachers who are able to relate Islamic
principles to contemporary issues and everyday needs make their messages more relevant and
impactful.(Campbell & Tsuria, 2021)

Da’wah communication strategies must continue to evolve in line with media developments and
audience dynamics. Preachers are encouraged to integrate traditional and digital media to reach
broader and more diverse audiences. Training in effective communication techniques and media
ethics is essential to improve the quality of da’wah delivery. The use of storytelling, simple
language, and empathetic approaches facilitates audience understanding across different
backgrounds. High interactivity in social media—through features such as comments, sharing, and
direct messaging—creates inclusive dialogue, enriches da’wah content, and strengthens community
bonds. In addition, the visual and audiovisual appeal of da’wah content plays a critical role in
capturing attention and conveying messages effectively. Engaging visuals and dynamic
presentations enhance audience comprehension and internalization of Islamic teachings, thereby
increasing the overall impact of da’wah.(Flew & Waisbord, 2021)

The integration of traditional and digital media enables da’wah to reach various segments of
society, from older populations and those in remote areas to technologically literate urban youth,
thereby increasing inclusivity and effectiveness. This study provides important insights into the
influence of mass media on the formation of public opinion in the context of Islamic da’wah. The
findings may serve as a practical guideline for preachers, academics, and media practitioners in
designing da’wah strategies that are effective, accurate, and impactful. Furthermore, collaboration
among preachers, media institutions, and academics is essential to ensure that da’wah messages are
delivered appropriately and grounded in strong ethical principles, ultimately contributing to the
development of a more tolerant, peaceful, and harmonious society. With the right approach, mass
media can become a powerful instrument for disseminating inclusive, educational, and constructive
Islamic messages for societal development.(Nisa, 2022)
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